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Bloomberg Global - First Word in Business Worldwide

APAC monthly audience figure based on Affluent APAC Q3’14-Q2’15 for TV and Print, comScore DAx March 2016 for Digital and Mobile. Note: Possibly duplicated users for digital, mobile web & mobile app users. Print’s circul ation -

AAM Publisher’s Statements December 2015 and BPA Worldwide as of December 2015. Television - Internal data – June 2015. Note: Confidential. Subject to final editorial approval. © 2016 Bloomberg LP.
Sources 

Television
Households

In Asia

52MM+

Apac Print
Circulation

117K+

Apac Unique 
Digital Browsers

6.4MM+

Apac Unique
Mobile Users
(Web + App)

3.3MM
Asia Conference

Attendees

800+

Global Audio 
Listeners

1.3MM+
Briefs 

e-Newsletter
Subscribers

400K+
Core Terminal 

Subscribers

320K

7.7MMTotal Monthly 
Audience in APAC 

Television
Households
Worldwide

401MM+
Global Print
Circulation

1.4MM
Worldwide 

Unique Digital 
Browsers

40MM+
Global Unique
Mobile Users
(Web + App)

18.2MM
Conference
Attendees

15K+

48.5MM+
Monthly Unduplicated 

Global Audience 

Influential 
Audience 
at Scale



Bloomberg - Experiences Across Platforms

Read ListenView



Bloomberg Digital

The Digital 
Audience

C-Suite executives 
33% (Index 117)

Household net worth $1MM+ 
43.3% (Index 152)

Financial professionals  43.3%, 

rank #1 (Index 152)

ASIA

18.2MM+ WORLDWIDE UNIQUE 

MOBILE BROWSERS

435MM+ WORLDWIDE MONTHLY 

PAGE VIEWS

40MM+ WORLDWIDE UNIQUE 

DIGITAL BROWSERS

3.3MM+

750K

APAC UNIQUE MOBILE 
BROWSERS

92MM+ APAC MONTHLY 
PAGE VIEWS

6.4MM+ APAC UNIQUE DIGITAL 

BROWSERS

HONG KONG UNIQUE 
DIGITAL BROSWERS

SINGAPORE UNIQUE 
DIGITAL BROWSERS

474K

comScore DAx, March 2016. Note: Possibly duplicated users for mobile web & mobile app.

BE Asia 2015, All Market. Based on Weekly usage. Competitors include: CNN.com, BBC.com, WSJ.com, CNBC.com. Economist.com, Reu ters.com, FT.com, Forbes.com, CNNMoney.com. © 2016 Bloomberg LP.
Sources 



Bloomberg Television

C-Suite executives 
32% (Index  121)

Tech decision-makers  
31% (Index 118)

Financial decision-makers 
34%, rank #1 (Index 130)

401MM+ TELEVISION 

HOUSEHOLDS 

WORLDWIDE

175k REACH BUSINESS DECISION 
MAKERS IN ASIA

478K+ HOTELS IN ASIA

52MM+ TELEVISION 

HOUSEHOLDS 

IN ASIA

AVG HHI HIGHEST AMONG 
BUSINESS MEDIA$81K

The Television
Audience

Internal data – June 2015. Affluent Asia Q3’14-Q2’15.  All Markets except India. BE Asia 2015, All Market. Based on 

Weekly Reach. © 2016 Bloomberg LP.
Sources 



Bloomberg Terminal

Edelman Qualitative Information Study, April 2015. 2015 Publisher Survey. 

© 2016 Bloomberg LP.Sources 

Guiding the 
world’s 
financial elite 
with 
indispensable 
real-time 
data and 
analysis 

The Terminal is an 

integral part of the 

business desk – the 

choice for financial 

leaders.

Tapping into this 

connection, 

Bloomberg shares the 

Terminal’s power to 

reach and influence 

the markets’ biggest 

movers with the stories 

behind the numbers.

Annual subscription

Terminal functions surfacing 
essential information

Hours per week spent 

logged on to the Terminal

Messages exchanged every day 
by Bloomberg Terminal subscribers

Investment professionals who rely on the 
Terminal as a top source of information

$22K

$22K

45.7

215MM

72%

320K
Terminal 

Subscribers

Worldwide



India’s Premier 
Business 

& Financial News 
Brand

About



Where Global Business Leadership Meets Local Expertise 

comScore DAX, March 2016. Note: Possibly duplicated users for mobile web & mobile app.

BE Asia 2015, All Market. Based on Weekly usage. Competitors include: CNN.com, BBC.com, WSJ.com, CNBC.com. Economist.com, Reu ters.com, FT.com, Forbes.com, CNNMoney.com. © 2016 Bloomberg LP
Sources 

2300+
News professionals

First Word in Business, Worldwide

Monthly Global Audience
49 MM

Brand of choice for the world’s 

business leaders,

decision makers & investment 

professionals

73
Countries - Global Presence

Data Driven Award Winning 

Journalism

5000+
Stories produced daily

Fully multi-platform – From the iconic terminal to

Bloomberg TV, Digital, BusinessWeek, Radio

✚

5 MM

• One of India’s fastest growing digital content 

companies

• Pioneering a new form of digital journalism & 

storytelling for the mobile-first, social-native 

consumer 

Monthly Unique Visitors

5 MM
Social Base

• English & Hindi

• Young, Savvy Integrated 360 

degree newsroom

BLOOMBERG THE QUINT 



Editorial Philosophy - Data-driven Journalism And Opinion

comScore DAx, March 2016. Note: Possibly duplicated users for mobile web & mobile app.

BE Asia 2015, All Market. Based on Weekly usage. Competitors include: CNN.com, BBC.com, WSJ.com, CNBC.com. Economist.com, Reu ters.com, FT.com, Forbes.com, CNNMoney.com. © 2016 Bloomberg LP
Sources 

Business news for the mobile Indian
Powered by data-driven insights, high-quality multi-platform reporting, 

Bloomberg|Quint delivers Indian leaders with an incisive, sharp take on 

business news from an award-winning editorial team & opinions from 

those who matter 

Localized, Relevant Content 

For Today’s Global Mobile 

Business News Consumer:

BUSINESS | MARKETS | OPINION | LEADERSHIP | TECH | PURSUITS 

Content Focused

Seamless Experience across all mobile 

and tablet devices

• Text

• Visual Data

• Digital Video

• Social Live

• Desktop & WAP

Glocal 

Flavor

Bloomberg|Qu

int - One of 

the fastest 

growing

business 

brands in India



News And Insights from the Best in Business

Delivered by 
India’s most 
respected 
business news 
team

Raghav Bahl Menaka Doshi Sanjay Pugalia

Factual, reliable, authoritative analysis backed by 
unmatched data and intelligence from the terminal 

Deep, insightful, sharp perspective and opinion 
from India’s most well known business minds

Objective Analysis Experienced Perspective

+

A highly respected team, comprising some of the most credible faces in 

Business News; built leaders in the category; 100+ years combined 

experience in business media



Clutter free design for 

optimal reading 

experience

Ideal for long form & 

mobile reading

A mobile first design which 

works seamlessly across all 

devices

Non intrusive advertising 

units which optimize user 

experience

Rich Diverse Content And Acclaimed Global Product Design 



Designed to create an engaging user experience

Rich Diverse Content And Acclaimed Global Product Design



Social-first 

newsroom, 

Digital-first 

DNA 

Bloomberg|Quint has 

an engaged social 

media presence which 

is growing rapidly 

everyday. Bloomberg|Quint is an integrated news organization, with multi-

media journalists and producers leading a newsroom that thinks, 

acts digital-first
Designed for easy social sharing, Bloomberg|Quint has fast 

emerged as one of the most socially engaging business 

brands in India

Social-First Newsroom, Digital-First DNA



Budget 2017 - Bold Messaging, Premium Imagery

Acclaimed Budget Campaign on Jobs



Budget 2017 Impact - Leadership On Social Engagement 

Leadership performance on Social V/S Legacy players during budget week



Bloomberg|Quint TV - Launching Shortly

New business news channel targeting CEOs, Leaders, Investors, Professionals, Entrepreneurs

Powered by India’s most experienced broadcast team in business news



Bloomberg|Quint TV will be available  

in 60 MM homes from launch
Distribution across all leading cable & satellite 

platforms, Stronger focus in 1MM+ cities

Large national footprint from Day 1, Focus on premium audiences at scale 

60MM+ 
Households

OOH distribution in offices, airports, hotels and 

syndication across airlines, video platforms

Bloomberg|Quint TV - Launching Shortly
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you


